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UK Magazine Launched 1994
Essenhally 2z

For British Travelers
Planning Their Next Visit
to the USA
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The heart of what we do...

Reaching Repeat Visitors

Historically, 80+% of
British visitors are Repeat
Visitors Averaging 1.7
Trips to the USA per hear
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80% From Germany Are
Repeat Visitors to USA
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Nearly 30,000 Visitors per

Month Interested in Travel
Ideas to the USA....Largely
from the UK and Europe

100% Content

No Display Advertising
Sponsored Content Only
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Consumer-Facing Website
EssentiallyAmerica.co.uk - 2018
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HOME EXPLORE v+ REGIONS v SPECIAL FEATURE SECTIONS v MAGAZINE

EXPLORE OUR
FEATURED SECTION

SUBSCRIBE TO

ESSENTIALLY

AMERICA MAGAZINE
ODAY

DISCOVER PURE GOLD IN FEATURED AUTHORS

CALIFORNIA .Mary Moore
by
Mason - Editor
rip
ﬂ?aulWade
Content Produced in Partnership with .
[ Kathy Arnold
R Follow Highway 49 for beautiful
Deep South USA P p
¥
s¢ y. pic e small towns and hNe'l Murray
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Social Media — Facebook - 2018

Nearly 35,000 Facebook e
Fans in the UK & Europe

» essentiallyamerica.co.uk

Home Videos Photos About More~ » Liked R e

About See All ww. Essentially America

With An Interest in Travel © The esng b o

focusing solely on travel to the USA legendary local entrepreneurs on the "Living Legends®

and Cenada self-guided tour! Be sure not to miss the World's Largest
tO T e U SA © subscriptions from just £5 for one Outdoor Route 66 Shield at Motorheads Bar, Grill &

year, two issues plus four email Museum!

newsletters, call 01778 392026 #touroperator #eaglerider #travel #visitspringfield

TODAY or email #enjoyillinois #abrahamlincoln #travellover #route

subscriptions@warnergroup.co.uk #travelsphere

| 2

34,412 people like this including 79
of your friends

GaDIQ49°

34,468 people follow this

@ http://www.essentiallyamerica.co.uk

682-831-0133

@ contact@essentiallyamerica.co.uk L'v‘NG
Magazine - Local & Travel Website * E :f'
Media/News Company A \

YOUTUBE.COM

-

A
v
|
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Suggest Edits Route 66 Living Legends Springfield, Learn More
Is this the right phone number for this L
page? 0069 2 Comments 3 Shares
682-831-0133 w Like © Comment # Share
Yes Unsure No Most Relevant ~

. Write a comment

Photos See Al dL visit Springfield
Thank you for the wonderful shout out! We look
forward to seeing you all on the road! Springfield,
IL welcomes you like family!
Like - Reply - 1w

@ JanetRand
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Digital Repeat Visitor Program - 2019

Launched with Explore

= 2019.05.04( % AT 200632 DAL
= - ,Mc( @a) ULI.q- % Z‘II 164307 144 0% Q

M | n n eSOta TO U rIS m a n d 2524 AR 0N KR WS, IO Ofcl 0l 3 bl
. A Qmpl BN MEMN XEM4 @z oy YA o hAM 29 #2200 VIDED d B SR Al HXXG 4% 2019 O VRS HET ‘ 7_5,‘\_‘% N%"” %23 qg
Partners in Support of a : S S R I
. foot i } ol RIOIXE 2j0| atAt ofst 40| SOr-=2| 1L MBI
New Delta Flight to MSP s Choo e - AR TR MR S $&-220(XLDICI0| YN 2
i L9l “2 ChE2 A M SR
frO m KO rea. Ci= =2 L -Al2"oqLin I &3 only LK L2 KR! LB} 39) S 700 CHIRIO] SIBpAAL OIRI el o ched Al

S X Q20CH= Q2R "M W

2ujo) 719 ciat Bfolst

2100 Cied 2-7FS YT BaKRHDR! HEsiME

PAHTIERS7! I-Qﬂ---ﬂ_lﬁALT'Jl ‘Yepy 5!?_
1-5 Mi”ion Impressions to w UL 2R 0| T 7| WY 29 =2 SO WDIT! 8 522 7 [Zi0]
South Koreans Who Had

LRt et
“LHs THE7F O 284 “Q0|xt oflo| 2514 Yo 201" =2| BL|

UHE2 MY UEx" BRI D 20871 2812 B BROH-BFAR! B3 SRl
o . . CHRICIZEOE Ol AN EIAL - I0RHA 2, YD21S “PEl AT
Visited the USA in Prior 12 e
B2 58 109 x| ElH JK 80| & 5A
M th 1 "B20001) HAF-ERj o mgsueKME] AL R, 9L § ox
On S 221 G101 Y 2000KR0] $0I8 B 4 9T - LAl W i s - R 7 WL RN OFF BY- HiPME XIS
SR A O BRI TRLERISDI S Lt ASj ]! 2 AR R AT XA BT
RO IR 05 SR AR E B2 50t 2opiesato] 3 HUSHBFWE HUYOIR TN g
. Sl ok Asoopl X eymwoldl w30 s RES| © Aol B 39 . . ;
Click-Through-Rate was | 2o o = MR TS
20[0IRAREIIME FIU 38 8 2 UOU At |SHIIZ AES ». Y RN SRR
St Sl AIS x| ¢
10x the norm for IAB B
Standard Display Ads
jAd|ciotol 2 Ald S/P|
<

A Essen’ri(illlyCq

www.essentiallyamerica.co.uk




2020 = Pivot to Domestic
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Today -- Repeat Visitors Form as the Base
Of Your Destination Visitation...As Much As 85%!

} New Visitors

T 10-15% Repeat Visitors
Last 2- 5 Years
Your Tourism _
Marketing Base 70 % -- Repeat Visitors
~ Past Year*
\“ ' - =

A Essen'ri(illlyCq
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*Sources Include Multiple Destination Visitor Profiles from companies such as Longwoods International, OmniTrak Group, Destination
Analysts, Strategic Marketing and Research
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Here Are Some Examples
Of Destination Research on Repeat Visitation
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Research — Maine

2019 Annual Repor!
Overnight Visitor Trave' Logistic

Was this your first visit in Maine?

RePEAT VERSUS FIRST-TIME VISITORS

71% Repeat 62% 60% | O Repest Vistor

1% <75%> <74%> L) First-time Visitor

b—
29° <38%> <40%>
25% 26%
2019 Total Lelsure Business Americans Canadians
(n=2916) (n=2085) (n=831) (n=2428) (n-488)
Trip Type Visitor Origin

(a1
d PN <, andfar afb/c/ete. indicate a significant difference between subgroups at the 95% confidence level a3
Red text Indicates a sgrificant decrease from the previous year and green text indicates a significant Increase from the previous year

aEssen’rinlllyCq
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Research — Hilton Head

Travel to Hilton Head Island

Was that your first visit to Hilton Head Island?

100%

80%

60%

40%

20%

0%

Figure 5: First time visitor vs. repeat visitor by year
91.1%

87.5%
8.9% 12.5%
]
1
Yes No
= 2018 = 2020
2020

Yes 8.9% 12.5%

No 91.1% 87.5%
709 946

Table 9: First time visitor vs. repeat visitor by year

87.5% Repeat

www.essentiallyamerica.co.uk
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Research — Minnesota

FIRST-TIME VS. REPEAT VISITORS

- Overall, fewer than 10% of spring and summer visitors are first-

time Minnesota visitors.

1%
7

Total Minnesotan

Share of visitors who are first-time visitors

12%

88% Repeat

Non-MN U.S.

Strategic Marketing & Research Insights

2019 Traveler Profile — Spring-Summer 2019 Seasonal Brief 24

www.essentiallyamerica.co.uk
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Research — San Francisco

Due to Covid-19, San Francisco is currently under Shelter In Place rules. m

EXPLORE PLAN SEARCH MEETING PLANNERS

» Average annual household income: $118,000
« Average spending in San Francisco (per person, per day): $240.31

» First-time San Francisco visitors: 27.2 percent

MEDIA MEMBERS

ENGLISH

www.essentiallyamerica.co.uk
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Research — Bemidji MN

Past visitation

Respondents made an average of 3.1 visits to the Bemidji area during the past 12 months and an
average of 7.3 visits during the past five years (Table 2). Specifically, 27.7 percent of respondents
made one visit to the Bemidji area during the past 12 months, and another 23.5 percent make no
visit (Figure 12). Close to 30 percent of visitors (27.4 percent) made one or two visits to the Bemidji

area during the past five years, and another 22.5 percent made no visit (Figure 13).

Table 2: Descriptive statistics of past visitation by respondents to Bemidji area visitor survey

2

)
o
o

°,

Mean Median | Standard Deviation
Number of visits in past 12 months (n=2,502) 3.13 1 5.57
Number of visits in past 5 years (n=2,146) 7.29 3 15.33

©
G

I I Benmidii area visitor profile, final report

www.essentiallyamerica.co.uk
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Previous Visitors Are Much Further Down-Funnel
New Visitors Need Much More Work And Are
More Expensive to Acquire

New Visitors Acquisition is
an expensive venture. No Prior

Visitation B
Finding new customers  WoVINeTNtes
can be as much as 6x S —— AWARE NESS
more expensive than Start at the
retaining current ones®  [EPFON TN
Funnel ENGAGEMENT
Source: American Express [ em—m—s.
Conversion
Could be .
Years Away

Repeat Visitors Are
Already Down-Funnel

And More Likely to Convert
— Sooner

—

aEssen’rinlllyCq
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From a

Standing
Start

i Essen’ricilllyCq

Since July 2020 Launch...

30 Campaigns Having Run or On Order

18 CVBs

2 States

3 Hotels

2 Attractions

15.3 Million Impressions Delivered

73,000 Clicks/Visits to Client Websites Delivered

Additional 6.1 Million Impressions on Order for Future Activations (next 90 days)

www.essentiallyamerica.co.uk
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Some Examples Of Destinations/Attractions
Including the Digital Repeat Visitor Program
In Their Media Plans Since July

www.essentiallyamerica.co.uk
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Explore Minnesota Tourism Co-op Program

EXPLORE MORE

0 susscaise

MIBWEST LIVING / TRAVEL / WISCONSIN

8 Winter Day Trip Spots in
Wisconsin

[ ——

€rCco 0 a syl 8 -9 nDse =
You'll find holiday celebrations, active adventures and cutdoor (bt toasty?) dining and = nmoss SHAPE Qv Acoust « Logn  SUBSCEE
drinking destinations around the state.
SHAPLCOM > LFESTYLE > FIT GETAWAYS

Cook County MN to Prior
Visitors to to the Region

How to Maintain a Healthy
Lifestyle While RV Living

tod by Santaina

gt wiap
e paper to reveal

fostive holiday display

from Southern MN and
Surrounding States

2. Garden of Lights in Green Bay

Pt this. You're oy NG G088 Jocksan Mok, Wyoming of dawn, best frieed in
the passenger seat. and pup SNONNG soundly on the backseat. Stretchod betwnd
YOuL O reriied Y houls your gedr, sustenance. and sisepang cbode for 0

ot the sconk wona
You'k be griing. poddieboarding In Jenny Lake, and hiing prcturesque tross
R you 0N your Criew hawe oG your T, you'll r POCking your bogs (uck?)
Ond heoding North to Yellowstone 10 40 # ol over ogain. Thes is BV Iving,

ONewsGuard

[ T mebuite adberes to all nine of NewsGuseds
standards of cradibility and tramparency.

= e

Business

on

Continue reading this article
Register with an email address

How to play the
board game

A useful guide to boardroom behaviour by
acultural veteran

Essentially 3 =T
America

www.essentiallyamerica.co.uk
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Little Falls, MN
to Prior Visitors to to the

Region from Southern MN
and Surrounding States

i Essen’ricﬁyCq

Explore Minnesota Tourism Co-op Program

After 18 months on the road,
what now for our nomadic
family?

0D ~9a

nos

shop | Synm

dheaith o e e

By Sierra Faucel, Comman Sense Media

Raising a good person in a digital world

DISCO
— Becms,r
This photographer takes Ll R
dreamy photos of ==
swimming pools from
ahove

As if you needed more reasons o be
daydreaming about pools right now

If you're already desperate for a holiday.

sorry. This Isn't going to help, If anything it's
going to make your daydreams about slipping
into a cool blue swimming pool even more
vivid,

e Wl

www.essentiallyamerica.co.uk
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Florida’s First Coast of Golf

&« c © & nttpsy//wwwwsj.com/articles/t ew-e-ink-tabiets-combine-the-best-of-kindles-and-ipac - O 0 Inm®e s ¥ =

DOW JONES, A NEWS CORP COMPANY ¥ About WSJ

THE WALL STREET JOURNAL.

EnglishEdition *  PrintEdition = Video | Podcasts = Latest Headlines

.

Home World US. Politics Economy Business Tech Markets Opinion Life&Arts RealEstate  WSJ Magazine Q

- - .G.'! N S 5
rh . A e [l Gl
:A v A i i PRaRA b BOOK NOW

WORLD GOLY

TECH | GEAR & GADGETS

How New 4

.
and lPads INSPIRATION DESTINATIONS PLACES TO STAY STYLE & CULTURE FOOD & DRINK MORE

Reaching Prior Visitors to
Northeast Florida from

A new generation
with batteries tha

Florida & Georgia Drive
Markets

The Atlantic

HOMEROOM good travel book means you can get lost trying to

Homeroom: How to
Teach Your Kid to Love

Reading

navigate the sleepy backwaters of Kerala, taste

unidentifiable foods on the streets of Ho Chi Minh,
WORLD GOL

and drive for miles across the wild plains of Africa, spotting nothing

L

) but wildebeest. Spend lazy days lying in 2 hammock strung between
One of my daughters can't bear to put her
book down. The other only wants to play
dress-up. W

palm trees on an exotic beach and hazy evenings drinking the local

brew in a shack in some hard-to-get-to village. Revisit a treasured

spot or discover somewhere new.

Stories evoke a sense of place and reveal secrets about a
destination, so here’s our selection of inspiring novels set in foreign

lands, from Alaska to Papua New Guinea, for armchair travellers

1< :
\ and jet-setters.

R Golf =

BOOKS THAT MAKE YOU WANT TO
TRAVEL

Essentially

www.essentiallyamerica.co.uk
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Nashville, TN

10 Tips to Go Road Tripping With Your Dog o @ @

10 Tips to Go Road Tripping With Your Dog

e VLS YUY
BEEN AWAY

** 0
€ c @ © & nittpsy//www.wsj.com/articies/t t-important-ingredient-in-hit-cook 0 B - 9% neoe 1 = WE'VE BEEN

DOW JONES, A NEWS CORP COMPANY ¥ About WSJ A 2 | CREATING.
kei 2680637 ang Seng 2673373 5.10Yr <1/32Yield

¥ CAN'TWAIT

Reaching Prior Visitors to THE WALL STREET JOURN AL susabe | Sonin '4‘ 10 SHARE.:

Nashville from In-State

EnglishEdition v | PrintEdition  Video = Podcasts = Latest Headlines

Home World US. Politics Economy Business Tech Markets Opinion Life&Arts RealEstate WSJ. Magazine Q

and Surrounding State
Drive Markets

- WHILEYOUVEBEEN AWAY, WEVE BEEN CREATING... .. TjashiI®
¢y CANTWAITTOSHARE”. .= - R

AHED

Day Use

You're facing a lengthy delay or you have a
s fong layover at the airport. You're tired and
24 By Nick Kostov an airline lounge is not going to be enough

The Day Use app offers up a fist of more than
5,000 hotels in 25 countries that offer day
rates at between 30% and 75% off an
overnight stay. You get access t

hotel's amenities, can book without a credit
card and can cancel your room reservation

|e

ﬂaé!"ﬁ!

DREAM NOW. VISIT LATER.

Alvin Zhou laid all the it anytime

1

tower on a kitchen coun

secret one—concealer tq

= 9+ must-have apps WHILE YOU'E BEEN AWAY.
“ survive the holiday .~ 1owWEVEBEENCREATING. -

travel season T LSt i

“This stuff is like magic,
“We get comments all t}

It used to be that chefs ¢ 3 Benet Wilsor - 2 14

e
‘";:15'"."-' SRIAM NOW YISTT LATER

i Essen’ricrllllyé:q
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Placeholding Campaign
for Drive & Fly Markets
To Prior Visitors to SC

“When You're Ready
We’re Ready”

i Essen’rinlllyé:q

South Carolina

T4 9 Stops You Should Makeon & X

&~

cC ® 0 &nm ww travelandleisure.com/trip-ideas/road-trips/great-rive 1 B -9 +yMOD® |1 s =

WHEN Youre READY

WE'RE READY " 1

= oo TRAVSNS e |

ISURE
« (<) 0 a theatianticcom B -9 oe®

I«
=
b
"

Home =+ Trip Ideas -+ Road Trips 1’\ = Q  ropular  Latest %t’ Atlﬂﬂtif Signin n

9 Stops You Should Make on a
Great River Road Trip pr———

Plan the perfect Great River Road trip itinerary.

Glass=and=steel monoliths replaced focal-architecture-Itsnot too late to go back.

Like The Atlantic? Subscribe to The Atlantic Daily, our free weekday email newsletter, l} /‘ ]
{ [ when
e e
WE'RE READY

/
DISCOVER

BY KATY SPRATTE JOYCE

5 [ Holidey Gt Guide 2020 The £ X
R T ——

D c o 0 a forbes.com - 0D ~9u sMmoDe | B =

Forbes

Holiday Gift Guide 2020: The Best

: - — DISCOVER &

1onic architecture—so named because those in power

WHEN Jowre READY
WE'RE READY

www.essentiallyamerica.co.uk
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...And A Resumption of International

www.essentiallyamerica.co.uk
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Dutchess County NY to

Prior Visitor to NYC from
the UK & Germany

i Essen’ric:flllyé:q

Dutchess County, NY

Eh[‘ @tltgt‘a]_]h 1ess Money Opinion Tech Life Style Travel ]

Inspire me Dream Trips Destinations v City guides v Hotels v Cruises v Family holidays Adventure v Ask the experts ~ Offers

A Travel - Advice
Your travel tips for 2020, from
Skegness to the Seychelles

New York's
BACKYARD
HUDSON VALLEY

www.essentiallyamerica.co.uk
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Florida Keys (Monroe
County) Video Ads to Prior

Florida Visitors from the
UK, Germany, Nordic
Region & Canada

i Essen’rinlllycq

1 5 Thngs To Consider Before £ X

C @

HUFFPOST

NEws poumIcs OPINION PERSONAL ENTERTAINMENT PARENTS vioEo

6 Things To Consider Before
Booking A Holiday In 2020

Find out whether you should reschedule a disrupted holiday or cancel holidays booked for later in

When asked about money, his answer
is that cash is not, and never has
been, a driving force for him to
succeed.
the year. When asked about his coming
opponent Danlel Cormier, he answers
with a serious look:

"Short and fat.”

Swedish newspaper Expressen has
got an exclusive look behind the
scenes as Alexander "The Mauler"

() Sustainabie tounom: German, X

RN 0 a spegelde 8 -

SERI. O v ¢ B &
BAKE WITHOUT Those who travel to Juist are already setting an example when it comes
CHEMICALS to tItisad that you can reach without
flying. Ideally, visitors come by train. And it's an island that has always
prohibited cars and trucks, using horse-drawn buggies instead. The i
day's highlights are walks along the beach and sunset. Peace and quiet
is the island's most important assets, augmented by the sound of
seagulls and the crashing of the surf.

RECIPES  SCHEDULE  CONTESTS

SHOWS  FULL EPISODES

QUICK&EASY  HEALTHYEADNG  BAKING  COMFORTFO0D  WIICHENTIPS AL GUIDES

CLAVON

Wdm :

Chickpea Crust Pizza PRE-ORDER
NOW

~ VIDED DETAILS v f

www.essentiallyamerica.co.uk
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Fifth+Broadway / Nashville TN

Fifth + Broadway
Nashville, TN

To Prior Visitor to

BONVOYAGE ™= s v | oo

o wwrnor o

FIFTH+BROADWAY

. . . BEE O e m mee . Q FASHION +« FOOD + FUN
Nashville and Similar US FOOD S— e s e
C|t|es a OPENS MARCH 2021 ool

Slow cooker meatballs in
tomato sauce

Brought in a Tour
Operator Partner to
Which Clicks Were

Directed

A LOVE

Germany to Follow

. | SUPREME__

— T AT
“ o H

A Essen’ricﬁyCq
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Which All Leads to A Big

Question for Digital Media
Buying!

aEssen’ricrllllyéq

When is the Last Time
An Algorithm Visited Your Destination?

www.essentiallyamerica.co.uk
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Here’s What We

Are Not

i Essen’ricﬁyca

Other Digital Media Strategies

Travel Intender Algorithms
Personas

Audience Models

Look-Alikes

www.essentiallyamerica.co.uk
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Real Travelers, Who Spent Real Money
On Real Credit Cards in Your Destination

Those who will likely account for 7 out of 10 your
destination’s visitors in the next 12 months

www.essentiallyamerica.co.uk
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Here's How

It Works

A Essen’riclt_lllycq

1

3

. You define the Geographic Source Market In-State & Out-of-State.
This can be as granular as Metro Area or County or as broad as a country.

We pull credit card data identifying prior visitors to your destination.

This will show the number of travelers from those source markets who
personally charged on a credit card while in your destination during the past 18
months. An example of both a domestic and international audience search

is on the following pages

. Jointly we create your customized media buy.

This will be based on your budget and preference of reach, frequency or a
combination of the two.

Your campaign will run at the right time to the right audience.

Ads will be delivered to prior visitors to your destination from key source markets
as they visit one or more of the brand-safe websites in our curated network.
These sites are in three main categories: News, Travel, Lifestyle. (See examples on
previous pages for a sampling of the sites commonly used)

www.essentiallyamerica.co.uk
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Domestic

Audience
Example

i Essen’rinIIIycq

As an example...prepared for a client in the Minneapolis/St. Paul
area

In-State:

Those who live in Minnesota outside of the greater Minneapolis
metro area and visited Hennepin or Ramsey Counties in the last
18 months

Audience Size: 250,000

Out-of-State:

Those who live in ND, SD, IA, W1 or IL and visited Hennepin or
Ramsey Counties in the last 18 months

Audience Size: 700,000

www.essentiallyamerica.co.uk
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International

Audience
Example

i Essen’ricilllyCq

As an example....for clients in the Upper Mid-West and
Great Lakes Region:

Visited Great Lakes/Upper Midwest past 18 months (MN,
M1, IN, IL, 1A, WI, SD, ND)

From UK: 250,000

From Germany: 150,000

From The Netherlands: 50,000
From Nordic Region: 50,000

Total: 500,000

www.essentiallyamerica.co.uk
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From There, Your Advertising Will Reach
These Travelers Forming the Base of Your
Destination’s Marketing Success

} New Visitors
il ik Repeat Visitors
Last 2- 5 Years

—

Your Tourism
Marketing Base —

Repeat Visitors
Past Year

—

i Essen’ricilllyéq

www.essentiallyamerica.co.uk
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Real Prior Visitors Who Spent Real Money
On Real Credit Cards While in
Previously In Your Destination

aEssen’rinlllyCq

www.essentiallyamerica.co.uk
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Thank You

www.essentiallyamerica.co.uk
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